€} B'Lro

Brand Guideline

Nhén dién thuong hiéu



Table of content

01 02 03

Logo Color Typography
Primary logo Principle calour palette Typsface
Logo meaning Tints colour Typography examples

Logomark construction
Full logo construction
Logo variations

Logo clear space

Logo with Foundation B'Lao
Logo with business name
Loge application areas
Logo positioning

Logo color

Logo on backgrounds
Incorrect logo usage

04

Graphic Element

Lifestyle photography
GE application examples
Incorrect GE usage

GE application for standee,

billboard. ..
lcongraphy

Brand persona

Brand voice and tone

05

Applications

Letter head

Email sign

Business card
Presentation template
Virtual background
Gate

Building Billboard
Standee

Bus/Car

Welcome Kit

BRAND IDENTITY GUIDELINES



Phu luc

01

Logo

Logo chi dao

Y nghia logo

Cdiu trie logo bidu trung
Cdu trie logo hodn chinh
Cde phién ban logo khac
Khodng cach an toan
Logo véi Foundation B'Lao
Logo véi tén deanh nghiép
Ung dung logo

Vi tri logo

Mawu séc logo

Logo trén hinh nén

Cdch st dung loga sai

02

Mau séc

Bang mau chi dao
Cde sée thai mau

03

Kiéu chit

Phang chif chl dao
Cde vi dy Ung dung phong chi

04

Yéu té& dé hoa

Cdc style hinh chup

Cde vi du Ung dunyg GE

Cdch st dung GE sai

Cdic Ung dung yéu t& dé hog cho
bién hidu, bign qudng cdo...
Bidu tugng

Bdn dang thuohg higu

Téhg giong thuohg higu

05

Ung dung thuc tién

Thdng chi

Chit ky email

Danh thigp

Mau thuyét trinh

Hinh nén van phang
Céng

Bién qudng cdo ngodi trai
Bi&n qudng cdo dung

Xe buyt/é té

B& sdinh phdm chéio mitng

BRAND IDENTITY GUIDELINES



BRAND IDENTITY GUIDELINES



Logo

Logo
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B'LAO

Responsible Heart
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PRIMARY LOGO/LOGO CHU DAO

L
The logo is divided into two °g°

main parts: Logomark and
Wordmark. It can be consoli-
dated or separated flexibly.

Logo duogc chia lam 2 phdn '
chinh l&d Logomark va Word-
mark dé ducc linh déng trong
viéc st dung két hop hodc

tdch riéng khi cén thiét. ResponSi ble HeCl rt

Logomark Wordmark
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LOGO MEANING/Y NGHIA LOGO

The warm heart
Trdi tim néng

Representing the warm and tender hearts
of each member of the Group, “Responsible
Heart” embodies the spirit of volunteerism,
independence, and self reliance.

Tugng trung cho tdm Idng &m &p, diu dang cua tung
thanh vién trong Tdp Dodn, “Trdi tim Trdch nhiém™”
thé hién tinh thdn tinh nguyén, ddc Iap va tu chu.

The lifetime education
Gido duc tron ddi

Pioneer 1: Active Responsibility within the Industry
Pioneer 2: Active Social Responsibility Through
Lifetime Education

Pioheer 3: Active Environmental Responsibility

Tién phong s8 T: Trdch nhiém chia sé tich cuc trong ngdinh nghé

Tién phong s 2: Trdch nhidém chia sé tich cuc a8 véi x& héi

Tién phong 6 3: Trdch nhiém chia sé tich cuc ddi véi méi trudng

Letter B
Chif cdi vigt t&t clo B'Lao

B'LAO

Representing the letter B in B'Loo, the former
name of Boo Loc city today where the Group’s
founder’s parents who were teachers resided.
Along with Hue, the haometown of the Group's
founder, Bao Loc is o place that has profound
meaning in the life of the Group and the its
founder.

Ky higu chr B 1& B'Lao, tén cla thanh phd Bdo Léc ngdy
nay, noi bé me ngudi sdng 1dp tap dodn Id gido vién cu tr.
Cung véi Hué, qué huang clia ngudi sdng Idp Tap dodn thi
Bdo Léc cling I& nai ¢8 y nghia séu sdc trong cudc ddi cia
ngudi sang Iap cang nhu cta cé Tap doan.
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LOGOMARK CONSTRUCTION/CAU TRUC LOGO BIEU TRUNG

Use circular elements to create a complete
logomark structure. Circles of the same color
have the same radius. The red circle creates
a heart shape, the blue circle creates the
number 3. Both elements combine to form
the shape of the letter B. The circle symbol-
izes regularity, creating o sense of security.
Logomark is created from many nested cir-
cles. Although the circular lines intersecting
edch other are very complicated, they still
create meaningful symbolic images.

Sir dung cae yéu t6 hinh tron dé tao nén mot cdu tric
logomark hodan chinh. Cac vong tron cang mau ¢o
cling bdn kinh. Hinh tron mau dé tao nén hinh dang
wdi tim, hinh trdn mau xanh I8ng ghdp tao nén s6 3.
Ca hai yéu td ghép lai thanh hinh ddng chir B. Hinh
tron bigu trung cho su déu dan, tao cdm gide an todn.
Logomark duoc tao ra tif nhidu vong tron 1dng ghép.
Tuy cdc nét dudng tron khi ot nhau rét phuc top
nhung trong d6 vén tao ra dugc nhiing hinh énh bidu
trung Gy ¥ nghia.
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FULL LOGO CONSTRUCTION/CAU TRUC LOGO HOAN CHiNH

Horizontal/Ty I& ngang

I i - . ; = ? - ] O.S
iiR‘e‘Sp‘O'hSIbl‘e”H'e'd A O.Si
o o .

4x X 8x :
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FULL LOGO CONSTRUCTION/CAU TRUC LOGO HOAN CHiNH

Vertical /Ty 1& doc

________ Responsnble Heort._____gisx

8x
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LOGO VARIATIONS/CAC PHIEN BAN LOGO KHAC

Origine/Logo géc

Horizontal/Logo ngang

B'LAO

Responsible Heart

Primary Logo/Logo chinh

Vertical/Logo doc

€

B'LAO

Responsible Heart

Primary Logo/Logo chinh

Logomark/Hirh anh bidu tusng

B'LAO

Logo without slogan/Logo khong ¢6 slogan
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LOGO VARIATIONS/CAC PHIEN BAN LOGO KHAC

Grey version/Logo xdm

Horizontal/Logo ngang

B'LAO

Responsible Heart

Primary Logo/Logo chinh

Vertical/Logo doc

4

B'LAO

Responsible Heaort

Primary Logo/Logo chinh

Logomark/Hirh anh bidu tusng

B'LAO

Logo without slogan/Logo khong ¢6 slogan
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LOGO VARIATIONS/CAC PHIEN BAN LOGO KHAC

Black/Am bdn den

Horizontal/Logo ngang

B'LAO

Responsible Heart

Primary Logo/Logo chinh

Vertical/Logo doc

<

B'LAO

Responsible Heart

Primary Logo/Logo chinh

Logomark/Hirh anh bidu tusng

B'LAO

Logo without slogan/Logo khong ¢6 slogan
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LOGO VARIATIONS/CAC PHIEN BAN LOGO KHAC

White/Am bdn trdng

Horizontal/Logo ngang

B'LAO

Responsible Heart

Primary Logo/Logo chinh

Vertical/Logo doc

<

B'LAO

Responsible Heart

Primary Logo/Logo chinh

Logomark/Hirh anh bidu tusng

B'LAO

Logo without slogan/Logo khong ¢6 slogan
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LOGO CLEAR SPACE/KHOANG CACH AN TOAN

Use the letter B in the word
B'Lao to align the top, bottom,
left, and right margins. Apply
these rules in the design
layout of electronic media
publications. The size of the
margin will match the size of
the logo.

Ding cht B trong chi B'Loo dé
canh 18 trén, dudi, trdi, phal. Ap
dung cdc quy tdc ndy trong bd cuc
thiét k& cde dn phdm truyén théng
dién tU. Kich thudc chir B duge ding
s€ trung vdi ti & chii B trong logo.

B'LAO

Responsible Heart

B'LAO

Responsible Heart
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FOUNDATION B'LAOC

The B'Lac Foundation logo
when combined with B'Lao will
be placed above and com-
bined with the horizontal main
plate of BlLao.

Logo Foundation B'Lao khi két hap
cung B'Loo sé duge ddt & trén va
két hop lo chinh ban ngang cua
B'Lao.

SCAVI

SCavi

Foundation 8’Lao

&}BLAO

Responsible Heart

Foundation B’Lao

&€}BLAO

Responsible Heart

corele v;

corele v;
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LOGO WITH BUSINESS NAME/LOGO V&I TEN DOANH NGHIEP

When the horizontal logo appears
alongside the business name, the
minimum clear space between them
should be the height of the 2 letters
B. The horizontal loge and the
business name should ideally be
aligned horizontally, with the
business hame placed on a single
line and equal to B'LAO.

Logos and business names are
addressed with the | mark.

Logo ngang khi xudt hidn clng tén doanh
nghidp gid khodng cdch an todn t] thidu 1&
dé lan cua 2 chit B. Logo ngang va tén
doanh nghigp wu tién duoe x&p ngang, tén
doanh nghidp xép tén 1 ddng va ngang
béng véi chir B'LAQ. Logo va tén doanh
nghigp duge ngdin cdeh vdi nhau bdng ddu .

Scavi

Coréle v.

Scavi + Coréle v.

scavi | €}

B'LAO | SCAVI

Responsible Heart

B'LAO | corelev.

Responsible Heart

B'LAO | coreéelev.

Responsible Heart
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LOGO APPLICATION AREAS/UNG DUNG LOGO

This guick guide is intended to assist in selecting the appropriate logo to use for specific applications.

The main logo (horizantal scale) is given priority, concentrated in large and medium positions, ensuring the correct minimum size to be able to read
the slogan clearly. Logos without slogans are used for items where it is difficult to print small strokes of the slogan or for items where the logo appears
in small sizes. Secondary logos and logomarks are mainly used for social avatars and app design.

Hudng ddn nhanh ndy nhdm hé trg vide fua chon logo thich hop dé st dung cho cde ting dung cu thé.
Logo chinh (ty 1& ngang) duge uu tién su dung nhdt, tdp trung & nhilng vi tri 18n va vira, dém bdo dung kich thude téj thidu dé ¢4 thé doc 16 dugc slogan. Logo khdng ¢4 slogan dung
cho hhilng vét dung khs in duge nét nhd hode khi fogo xudt hién vdi kich thude nhd. Logo phu vd logomark ding chti y8u cho hinh dai dién trén mang x& hdi va thiét k€ ung dung

dién thogl.

€3}B'LAO

Respensible Heart

<

B'LAO

Responsible Heart

€

B'LAO

€

HORIZONTAL PRIMARY LOGO

LOGO CHU DAO NGANG

Company billboard

Outdoor advertising/Social advertising template
Event design

Business forms and publicationsoffice

Marketing, commurications and publications
brand recognition

Bién bdng céng ty

Méu quang cdo ngodi trdi/ Trén mang xa hdi
Thiét k& su kién

Méu bigu kinh doanh va an phdm van phang

An phdm tigp thi, truyén thong va nhan dién thuong higu

VERTICAL PRIMARY LOGO
LOGO CHU PAO DOC
Uniform

Advertising gifts

Socidl networks: Avatars
Facebook/Youtube
Website

Déng phuc

QU tding quéng cdo
Mang x4 héi: Hinh daif dién
Facebook/Youtube

Trang web

LOGO WITHOUT SLOGAN
LOGO KHONG SLOGAN

Social networks: Avatars
Facebook/Youtube

Website

Phone application

Graphical element for the item

Mang x& hdi: Hinh dai dién
Facebook/Youtube

Trang web

Ung dung dién thoai

Y&u t6 dé hoga cho vét phdm

LOGOMARK

LOGOMARK

Social networks: Avatars
Facebook/Youtube

Website

Phone application

Graphical element for the item

Mang x4 hdi: Hinh dai dign
Facebook/Youtube

Trang web

Ung dung dién thogi

Y&u t8 dé hoa cho vat phdm
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LOGO POSITIONING/VI TRI LOGO

Depending on different for-
mats, there are different ways
to place the logo. Logomark is
an indispensable element in
publications but it must not
overwhelm other elements.

Tuy véo cdc dinh dang khadc
nhau md ¢é cdch dat logo
khac nhau. Logomark I1a thanh
phdn khéng thé thidu trong cdc
&n phdm nhung khéng dé Idn
at cde thanh phdn khdc.

¢ eLao

Powerpeint template
Mé&u trinh chigu

Qeuo

€ eLao Qruo

Qoo

§ccio| post, stationery
An phdm van phang va nhan dién s&

Trang web va Ung dung
Website, app

€50 QLo

Advertising
An phdm truyén thong
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LOGO COLORS/MAU SAC LOGO

Colors and solid backgrounds
can be used in conjunction with
the logo. The background color
must have the function of high-
lighting the loge and should
follow this color palette.

Cdc mau sdc va cdc nén tron
cé thé s dung két hop vdi
logo. Mau sdc nén phdi c6 chuc
ndng lam ndi bat thém cho
Jogo va cdn dugc bam theo
bdng mau nay.

€

B'LAO

Responsible Heart

Logo on white background
Logo trén nén tréng

B'LAO

Responsible Heart

White logo on mature gray background
Logo trdng trén nén xdm chin chdn

B'LAO

Responsible Heart

White logo on ¢ blue background of trust
Logo trdng trén nén xanh tin tudng

<

B'LAO

Responsible Heart

White logo on black background
Logo tréing trén nén den

B'LAO
Responsible Heart
White logo on ¢ passionate red

background
Logo tréng trén nén da ndng nan

B'LAO

Responsible Heart

Bluck logo on white background
Logo den trén nén tréng
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LOGO ON BACKGROUNDS/LOGO TREN HINH NEN

€} 50 € sLro

Depending on the image, chose
the appropriate logo color.
Make sure the logo stands out
but the background image con-
tent is still clearly visible.

Tuy vao hinh dnh ma ¢d su lua

chon mau séc logo phu hop.

Dam bdo ndi bat logo nhung ‘

van thdy ré nédi dung hinh dnh

nén.
B'LAO B'LAO B'LAO
Responsible Heoart Responsible Heart Responsible Heort
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INCORRECT LOGO USAGE/CACH SU DUNG LOGO SAl

Do not use our logo as a read-through

Khéng st dung loge nhu mét phdn cia

D

o

Tap doan ‘} BLA0

intext.

mét cdu.

€} 5'Lr0

Khéng d6i mau slogan.

Do not add graphics the logo.
Khéng thém yéu té dé hog vao

BRAND IDENTITY GUIDELINES

not change the colour of slogan.

Do not place the logo on any
image that impairs legibility.
Khéng ddt logo trén hinh réi va
khé doc.

Do not change the colour of the logo.

Khéng d6i mau logo.

€3 erac

Do not stretch logo in any way
Khéng bép méo logo.

Qe°

Do not rotate the logo.
Khéng xoay logo.

B'LAO

Rasponiibin Heort

Do not change the colour of logo

Khéng d6i mau logomark.

mark.

Qoo Qe e
€ero

gLa0 )eLao

Khéng tao hog tiét vdi logo.

Do not create a pattern with our logo.



INCORRECT LOGO USAGE/CACH SU DUNG LOGO SAl

€} B'LAO

Q eLao QLo

Do not place our logo near objects without Do not put any space between Do not use graphic effects
defined clear space. the logomark and logotype. (drop shadows,...} on the Iggo,
Khéng ddt Jogo qud sdt thanh phan khdce ma Khéng viét hay vé Jai logo. Khéng st fjung hiéu tng dé hoga
khéng c6 khodng cdch an todn téi thidu. {nhu d6 bong,..) trén logo.
Responsible Heart
BLAOG}
Resporsbie Heart
Do not outline the logo. Do not crop the logo. Do not change location.
Khéng tao vién cho logo. Khéng cdt xén logo. Khéng thay ddivi tri cdc phdn.

Do not use the logo on a dark background. Do not place the coloured logo on Blue. Do not place the coloured logo on Red.
Khéng st dung logo trén nén téi. Khéng ddt logo maw trén nén Xanh. Khéng ddt logo mau trén nén D6,

“When encountering these 3 colors or similar color tones, refer to the LOGO COLORS PAGE
BRAND IDENTITY GUIDELINES Ap dung theo trang MAU SAC LOGO khi gdp 3 maw ndy hodie cde tons mau Riong .



COLOR

Mau sdc
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The main colors used for the
logo all have their own mean-
ings and clearly define the
spirit that B'Lac wants to aim
for.

Nhing mau sde chinh dugc st dung
cho Jogo déu mang nhing nét y
nghia riéng va dinh vi 16 tinh than

ma B'Lao muén hudng dén.

BRAND IDENTITY GUIDELINES

PRINCIPLE COLOUR PALETTE/BANG MAU CHU BAO

Blue

RGB 39 59 142
CMYK 100 9371

Pantone 273B8E

B'Lao Blue Trust
Dark blue symbolizes depth,
intelligence and hope.

B'Lao Xanh Tin Tudng
Mawu xanh ducng dam the hién su sdu

sdc, théng minh va sdc thdi cia hi vong.

Grey

RGB 89 89 91
CMYK 63 565327

Pantone 595958

B’'Lao Gray Mature

Gray symbolizes luxury and
elegance. Gives a feeling of calm,
maturity and professionalism.

B'Lao Xam Chin Chdn

Mau xam biéu tudng cho su sang trong,
thanh fich. Mang loi cam gide binh tinh,
trudng thanh va chuyén nghigp.

Red

RGB 187 111
CMYK 18 10010010
Pantone BBOBOB

Passionate Red B'Lao

Dark red represents passion,
enthusiasm, happiness and
passion. A symbol of strong
determination and courage.

BiLao B Néng Nan

Maw dé sdm dai dign cho sundng
chdy, nhigt huydt, hanh phuc va dam
mé. La bidu tugng co su quydt tam
manh mé va Iong ding cdm.



TINTS COLOUR/CAC SAC THAIMA

Blue Grey Red

’ RGB 39 59 142 RGB 89 89 91 RGB 187 111
Only use tints of colours when

designing graphics or icons, CMYK 100 937 1 CMYK 63 565327 CMYK 18 10010010
otherwise, use the original

colour. ZIEEE

Pantone Pantone 595958 Pantone BBOBOB

Chi st dung nhing téng mau khdc
khi thiét k& dé hoa hodc bidu
tugng. Nhiing trudng hop khdc, su
dung mau nguyén ban

Pantone 6F84D38 Pantone F55151

Pantone 9BAJEL Pantone ESESE6 Pantone FEECEC

BRAND IDENTITY GUIDELINES
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Typography

Kiéu chir
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TYPEFACE/PHONG CHU CHU BAO

SVN Gilroy font has modern
lines, easy to use. The font is
available in 3 language
versions: French, English and
Viethamese.

Phéng chit SVYN Gilroy ¢6 dudng
nét hién doi, dé sU dung. Phéng
chir dp dung dugc 3 phién bdn
ngoén ngd Phdp, Anh va Viét Nam.

*IT suppeorts font installation for all corporate
members

IT hé trg cdi dgt font chid cho todn bé thanh
vién Tap dodn

Svn Gilroy

ABCDEFGHIJKLMNOPQRSTUVWWXYZ
abcdefghijkimnopgrstuvwxyz
0123456789'@#$% &*()_+7<>

ABCDEFGHIJKLMNOPQRSTUVWWXYZ
abcdefghijkimnopgrstuvwxyz
01234567891@#$% & ()_+?7<>
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TYPOGRAPHY EXAMPLES/Vi DU CACH UNG DUNG PHONG CHUf

Fonts come in a variety of
strokes, suitable for a variety
of uses, making text clearer
and easier to read.

Phéng chi ¢6 nhidu loai dudng nét
khdc nhau, phit hop vdi nhiéu muc
dich st dung gidp cdc doan vdn
bdn trd nén rd rang va dé doc hon.

*IT suppeorts font installation for all corporate
members

IT hé trg cdi dgt font chid cho todn bé thanh
vién Tap dodn

Responsible Heart

Use me for Headlines

Responsible Heart

Use me for Headlines too

Responsible Heart

Use me for Body Copy

Black Heavy XBold

Black Heavy XBold
Headlines

Bold SemiBold Medium
Bold SemiBold Medium
Multipurpose
Body Copy

Regular

Regular

Light
Light

BRAND IDENTITY GUIDELINES



Graphic Element

Yéu té dé hoa
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LIFESTYLE PHOTOGRAPHY/HINH CHUP PHONG CACH SONG

Professional images, fresh,
maodern spirit with bright colors.

Industry: dedicated, enthusiastic,
passionate.

Education: cheerful, dynamic
Sports: dynamic, passionate,
healthy

Cdc hinh dnh chuyén nghiép, mang tinh
than tuoi mdi, hién dai véi mau sdc tuoi
sang.

Nganh nghé: tan tam, nhiét huyét, dam
mé.

Gido duc: tuci vui, ndng déng

Thé thao: ndng déng, dam mé, khoé
manh
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GRAPHIC ELEMENT APPLICATION EXAMPLES/CAC Vi DU UNG DUNG YEU TS BO HOA.

ks

The main character/ object will be integrated within these graphic elements. Using 1to 2 details extending beyond the shape will
convey a sense of breakthrough and freedom.

Nhén vat/déi tuong chinh sé dugc tich hop trong cdc yéu té d6 hoa ndy. St dung 1dén 2 chi tiét md rdng ra ngodi hinh khéi sé& mang lai cdm gide dét
phd va tu do.
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GRAPHIC ELEMENT APPLICATION EXAMPLES/CAC Vi DU UNG DUNG YEU TS BO HOA.

VZJIB'LA.Q_ From a warm heal

to a firm hand

Qe Lo
L '»

Graphic elements use an embossed effect on the background to ensure that both the logomark and the image do not lose any
detdil. This can be applied in printing publications such as books, newspapers, brochures... of the corporation.

Yéu t& d6 hog dugc st dung hiéu Ung in ndi trén nén dé€ ddm bdo cd logomark ve hinh dnh khdng bi mdt di chi tiét ndo. Didu ndy cd thé dugc Ung dung
trong in dn cde dn phdm nhu sdch, bdo, brochure... cla tap dodn
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GRAPHIC ELEMENT APPLICATION EXAMPLES/CAC Vi DU UNG DUNG YEU TS BO HOA.

€ eLao

€ a0

€ 5La0

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed
do eiusmod temporra

€ 5La0

Lorem ipsum dolor sit amet,
consectetur adipiscing elit, sed
do elusmod temporra

The graphic element is used as solid colours on solid colour backgrounds. This is used when designing brochures/leaflets/books/
stationery/presentation/ template products.
Y&u t6 d6 hog dugc st dung dudi dang mdng mau cho cdc thiét ké ¢é nén mau tran. Hudng hdry su dung khi thidt k& nhiing san phdm brochure/ t& roi/
sdch/ dn phdm van phang,/ mdu trinh chiéu.
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INCORRECT GRAPHIC ELEMENT USAGE/UNG DUNG YEU TS BS HOA SAl.

€} 50 B'LAO € eLro

Do not ratate or flip graphic element. Do not combine graphic elements

Khong xoay hodc Iat ngudc yéu to shape with other shapes.

dé hoa. Khéng két hop yéu t6 dé hog cing nhing
hinh hoc khac.

Do not change the colour of logo.
Khéng déi mau logo.
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INCORRECT GRAPHIC ELEMENT USAGE/UNG DUNG YEU TO BO HOA SAI

Do not allow images inside the graph- Do not use more than one image Do not combine graphic elements
ic element to be cut in aesthetically within the graphic element. shape with other shapes.
Khéng st dung nhiéu hon moét hinh trong Khong két hop yéu té dd hoa cung nhing hinh

displeasing ways.
Khoéng dé hinh énh bén trong yéu té
dé hoa bi cét khdng thudn mét.

yéu 8 d8 hog. hoe khde.
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GRAPHIC ELEMENT APPLICATION FOR STANDEE, BILLBOARD.../CAC UNG DUNG YEU TS DG HOA CHO BIEN HIEU, BIEN QUANG CAO...

Electronic billboards

€ BLr0

Lorem ipsum dolor sit
amet, consectetur
adipiscing elit, sed
do eiusmod tempor

Cdc bién qudng cdo dién tu
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GRAPHIC ELEMENT APPLICATION FOR STANDEE, BILLBOARD.../CAC UNG DUNG YEU TS DG HOA CHO BIEN HIEU, BIEN QUANG CAO...

Outdoor advertising sign set

B bién hidu qudng cdo ngodi trdi
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GRAPHIC ELEMENT APPLICATION FOR STANDEE, BILLBOARD.../CAC UNG DUNG YEU TS DG HOA CHO BIEN HIEU, BIEN QUANG CAO...

Using logos is an indispen-
sable part of every printed
advertising product of the
corporation. Although it is
main factor, it cannot make
the content you want to
convey to the viewer more
prominent. The placement
needs to be at the right
scale and safe distance.

Sur dung logo Ja mét phdn khéng
thé thiéu trong mdi san phdm
qudng cdo in &n cba tdp doadn.
Tuy & mét yéu t8 chinh nhung
khoéng dugc lam ndi bat hon cdc
ndi dung muédn truyén dat dén
ngudi xem. Vi tri ddt can dung tf
1é va khodng cdch an todn.

INTERNATIONAL INTERNATIONAL

HUB CLUB SUMMIT

Loram ipsum dolo
el

HUB CLUB SUMMIT

TN SUspencIEs U

Lorem Ipsum dolor sit
L i

e iscing
sc incididunt ut labota ot

INTERNATIONAL
HUB CLUB SUMMIT

Lorem ipsum dolor sit
amet, consectetur odipisc-
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GRAPHIC ELEMENT APPLICATION FOR STANDEE, BILLBOARD.../CAC UNG DUNG YEU TS DG HOA CHO BIEN HIEU, BIEN QUANG CAO...

<

BLAO
In these cases, the logo is not only - 3
used as a sign to show that the media Pioneer 1: Pioneer 2: =
publication providing this information . s s TR
comes from the corporation, the Active SOCIO!
logomark is also used as a decorative Responsibility.
graphic motif to create a highlight for Through Lifetime™

the publication. i Education

Trong cdc trudng hop ndy logo khéng
chi duocc ding nhu mét ddu hidu thé
hién &n phdm truyén théng cung cdp
théng tin ndy dén tir tap doadn, logo-
mark con dugc dung nhu mot hog tiét
trang tri d6 hoa tao diém nhdn cho &n
phdm

BRAND IDENTITY GUIDELINES



BRAND PERSONA/BAN DANG THUONG HIEU

The brand persona describes
the tone, behavior, and
persondlity of the brand.

Ban dang thuong higéu mé tad giong
digu, hanh vi va tinh cdch cla
thuong hiéu.

Warm Heart

Whatever the target, we approach it with a heart-
felt commitment, driven by a genuine desire to
contribute without obligation. We actively push
ourselves to move forward.

We also open our hearts to others, both internally
and externally. We aren't afraid to reach out to

others and are always ready to welcome everyone,
ensuring that every opinion is heard and valued.

Spirit of Responsibility

B'Lao upholds the highest standards in all activi-
ties with professionalism. When we commit, we
follow through, staying aligned with our original
targets.

We take responsibility for ourselves through con-
tinuous effort and strive for advancements in sci-
ence and innovation in a changing world.

Tréi Tim Néng Am

DU bét ky céng viéc gi, chung toi fam bdng & tréi tim
1 nguyén, cdng high khdng ép budc, Judn chl déng
thiic ddy bdn than tigh 1én phia trude.

Chuing 181 md idng dén nhiing trdi tim khde, ca ddi néi
1an ngoai. Khdng ngai tién 1én tdi ddng nghiép, cling
nhu s8n 1dng réng md don nhan moi ngudi, dém bdo
moi y kién déu dugc idng nghe va trén trong.

Tinh Thdn Trdch Nhiém

B'Loo uén duy tri cde tiéu chudn cao nhdt trong moi
hoat ddng, kem theo 13 s chuyén nghigp. Mot khi dd
cam két, chung téi sé theo dudi dén cung, git ving
muc tidu ban déu.

Chuing t8i ¢6 trdch nhiém vdi chinh minh, théng quand
e tu than cdu 1idh, dat duge nhiing tién bd mdi trong
b3i cdnh thdi thé Judn thay di.

BRAND IDENTITY GUIDELINES



BRAND VOICE & TONE/TONG GIONG THUONG HIEU

In every message we deliver, we strive for
We avoid using jargon that is overly complex or a robotic tone. We also refrain from trendy
terms unless they are truly relevant to the context.

We connect generations, bridging the wisdom of the past with

inspiring and capturing the hearts of everyone who is, has been, or will be a part of

B'Lao Group.

Méi théng diép phdt ra, chung téi hudng tdi Chung téi tranh st dung tu
ngl phtc tap hode téng giong mdy méc. Chung téi cling khéng su dung cdc thudt ngl thai thuong tri khi ching
thuc su pht hgp véi nglr canh.

Chung téi két néi vdi thé hé di trudc hay gdn két clng thé hé dén sau, cing nhau truyén cdm huing
dén tat cd nhiing ai da, dang va sé Iad mét phdn cua Tap dodn B'Lao.

BRAND IDENTITY GUIDELINES



effectively, sincerely, and kindly.

* Professional yet approachable
* Kind and compassionate, but never pitying
* Socially responsible, accountable, and transparent

hiéu qud, chan thanh va ti té.

* Chuyén nghiép nhung gdn gii
* Tir té va vi tha, nhung khéng thuong hai
* Cé trach nhiém vdi xé héi, ban than, va dé cao tinh minh bach
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APPLICATIONS
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LETTER HEAD/THONG CHi

Letter head is used in important
cases, mobilizing personnel for
urgent group activities. The
main logo is placed in the left
corner and uses the original
logo color.

Théng Chi dugc dung trong cdc
trudng hop quan trong, diéu
déng nhén sy vdi cdc hoat déng
cdp thiét cua tdp doan. Phén
logo chinh dugc ddt tai goc trai
v st dung mau logo bdn chinh.

€ eLao
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LETTER HEAD SCAVI - CORELE V./THONG CHi SCAVI - CORELE V.

Letter head is used in important
cases, mobilizing personnel for
urgent activities of the group.
The logos of the branches are
used in their original form, the
logo of the group will also use
the original color version butina
smaller size so as not to be too
prominent.

Théng Chi dugc ding trong cdc
trudng hop quan trong, diéu
déng nhén su vdi cdc hoat déng
cdp thiét cua tadp dodn. Phdn
logo cta cde nhdnh con duge st
dung nguyén bdn gdéc, phén
logo cua tdp doan clng sé
duge dung bdn mdau nguyén
bdn nhung kich thude nhd hon

scavt

corele v.
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B'‘LAO

Responsible Heart

October 2nd, 2024

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diom nonummy nibh
eulsmod tincidunt ut laoreet dolore magna aliquam erat veolutpat,

Dear Pascal MAIGNAN,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diom nonummy nibh
eulsmod tincidunt ut | dolore lig erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse
molestie consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut dolore mag lig: erat volutpat. Ut wisi enim ad minim

veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulp velit esse mols consequat,
vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet dolore magna aliquam erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit

Sincerely yours,

Vy, Huynh Ngoc Ha

Head Ofice &, 1ue Pherse Blosaiette 55270 Atnibses sur Oite, Froece
Agnervatrotive Cffice 348 s Moicel Foul ASTI0 Sarsn, France
ipratarodle tor portal mail)

(§esszamun
Tinte s bloageaup com
T dosgroun com

corelev.

A member of B'Lao

October 2nd, 2024

Lorem Ipsum dolor sit amet, consectetuer adipiscing elit, sed diom nonummy nibh

euismod tincidunt ut looreet dolore mag q erat

Dear Pascal MAIGNAN,

Lorem ipsum dolor sit omet, consectetuer adipiscing elit, sed diam nonummy nibh
ismod tincidunt ut | dolore magna aliq erat volutpat. Ut wisi enim ad minim

veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea

commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse

molestie consequat.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diom nonummy nibh

euismod tincidunt ut laoreet dolore mag lig erat volutpat. Ut wisi enim ad minim

veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat,

vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio.

Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diem nonummy nibh
i d tincidunt ut | t dolore mag liq erat volutpat, Ut wisi enim ad minim

veniam, quis nostrud exerci tation ullamcorper suscipit

Sincerely yours,

Vy, Huynh Ngoc Ha

nd Fleen, 78 Hoang Yen Tha, Weed 15, (5 ov2 ssm g5
Pros Mo Disssict, Mo Ch Mirh Chy (o] cornlobegnet « Comlav-wcom
T wawcoslevcom

SCAVI

A member of B'Lao

October 2nd, 2024

Lorem Ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
evismod tincidunt ut laoreet dolore lig erat volutp

9

Dear Pascal MAIGNAN,

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diom nonummy nibh
ismod tincidunt ut | dolore magna alig erat volutpat, Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat. Duis autem vel eum iriure dolor in hendrerit in vulputate velit esse
molestie consequat.
Lorem ipsum dolor sit omet, consectetuer adipiscing elit, sed diom nonummy nibh
euismod tincidunt ut laoreet dolore mag liq erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit lobortis nisl ut aliquip ex ea
commodo consequat.

Duis outem vel eum iriure dolor in hendrerit in vulputate velit esse molestie consequat,
vel illum dolore eu feugiat nulla facilisis at vero eros et accumsan et iusto odio.
Lorem ipsum dolor sit amet, cons ectetuer adipiscing elit, sed diam nonummy nibh

d tincidunt ut | dolore mag lig erat volutpat. Ut wisi enim ad minim
veniam, quis nostrud exerci tation ullamcorper suscipit

Sincerely yours,

Vy, Huynh Ngoc Ha

Lot 14, 198 St Ben Mo Haunnal Taes &
Oong e Vietnom

2 waw et com v



BUSINESS CARD/DANH THIEP

Business cards only show basic
member information and the
logo is the main highlight of the
business card. This is a premi-
um version that uses a white
negative logo and o grey
background to represent
elegant.

Danh thiép chi thé hién cdc
théng tin ¢a bdan cua thanh
vién va logo 1& diém nhdn chinh
cla danh thiép. Pay la phién
bdn cao cdp st dung logo &dm
ban trdng va nén xam thé hién
su sang trong.

€} L0

corélev:

Abdellah MEZZIOUANE
Directour des Opérations

cbdaliah mezzicuane s tloogroup.com
(33238705282 (+35}7 6409 4152

343, rue Marcel Poul, 45770 Soran, France

BRAND IDENTITY GUIDELINES



BUSINESS CARD/DANH THIEP

Business cards only show basic
member information and the
logo is the main highlight of the
business card, This is a premi-
um version that uses a white
negative logo and a grey
background to represent
elegant.

Danh thiép chi thé hién cdc
théng tin co bén cla thanh
vién va logo I& diém nhén chinh
cua danh thiép. Déy la phién
bdn cao cdp st dung logo ém
bdn trdng va nén xam thé hién
su sang trong.

corele v.

Abdellah MEZZIOUANE
Dwectour des Opérations

obdelich metriouonesbioogroup.com
(G URRT RIS (N7

348, rue Morcel Poul, 45770 Soran, Fronce

BRAND IDENTITY GUIDELINES




EMAIL SIGNATURE SCAVI - CORELE V./CHU KY EMAIL SCAVI - CORELE V.

B'Lao

’ Vy, Huynh Ngoc Ha | Communication Deputy Manager
B LAO havy.huynh@blaogroup.com
Responsible Heart www.blacgroup.com

This signature is used at the Mg (+84) 2513 994 994 %(+84)239 0000 00

end of emails. Using this ver- \ S
sion makes it eqs[e?to identify SQ“/I corele V. Lot 14, 19A St., Bien Hoa Industrial Zone II, Vietnam
which organization the
member belong to. Scavi

Xuan, Chau Nguyen Thi | Sourcing Director
Chit ki nay dugc st dung & cudi Sm VI chauxuan.nguyen@scavi.com.vn
email, SU dung phién bdn ndy sé dé /] WWW.scdvi.com.vn
nhdn biét thanh vién dé thudc té A member of B'Lao @ (+84) 2513 994 994 %PSM 239000000
chife ndo.

Lot 14, 19A St., Bien Hoa Industrial Zone |l, Vietnam

Coréle v.

Tran, Tran Thi Ngoc | Accountant Manager
\ ngoctran.tran@corele-v.com
Corele K www.corelev.com
A member of B'Lao E (+84) 938 668 825 %(+84) 239000000
2nd Floor, 75 Hoang Van Thu, Ward 15, Phu Nhuan District,
Ho Chi Minh, Vietham

BRAND IDENTITY GUIDELINES



EMAIL SIGNATURE SCAVI - CORELE V./CHU KY EMAIL SCAVI - CORELE V.

B'Lao

This signature is used at the
end of emails. Using this ver-
sion makes it easier to identify
which organization the

member belong to. Scavi
Chir ki nay duoc st dung & cudi Sm VI
email. S& dung phién bén ndy sé dé /|
nhd@n biét thanh vién do thuéc té A member of B'Lao
chue néo.

Corele v.

corele v;

A member of B'Lao

B'LAO

Responsible Heart

SCAVI coreélev:

Vy, Huynh Ngoc Ha | Communication Deputy Manager
havy.huynh@blaogroup.com
www.blaogroup.com

(+84) 2513994994 R (+84) 239 00 00 00
Lot 14, 19A St., Bien Hoa Industrial Zone Il, Vietnam

Xuan, Chau Nguyen Thi | Sourcing Director
chauxuan.nguyen@scavi.com.vn
www.scavi.com.vn

(+84) 2513 994 994 %HB&) 2 39 00 00 00
Lot 14, 19A St., Bien Hoa Industrial Zone I, Vietnam

Tran, Tran Thi Ngoc | Accountant Manager
ngoctran.tran@corele-v.com

www.corelev.com

(+84) 938 668825 R (+84) 2 39 00 00 00

2nd Floor, 75 Hoang Van Thu, Ward 15, Phu Nhuan District,
Ho Chi Minh, Vietnam 7

BRAND IDENTITY GUIDELINES



PRESENTATION TEMPLATE/MAU THUYET TRINH

Lorem ipsum dolor sit

€} 5La0

Lorem ipsum dolor
sit amet, consecte-

Template application for

presentation ean wor: [ i e e
{original logo version) ettt ferrelisiedod

M&u cho phdn thuyét trinh

fodin logo mau chinh) Qeue  Lorem ipsum dolor sit Qeuo Lorem ipsum dolor sit

I . Lo dolo dLamet, o= Lorrmioam s
= Cumag empor it s dolore Lorem ipsum . m S e A o sed 43 o
S o) o ! :
o svena st sl dolor sit amet, «,mn,gn,qu,“u‘, o e mag s 3.

consectetur
adipiscing elit,
sed do ejus-
mod tempor
incididunt ut
labore et

scctmazn lacus velFaclls, aceumsan aeus vel ol
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PRESENTATION TEMPLATE/MAU THUYET TRINH

8 Lorem ipsum dolor sit amet

_,;::}9 Lorem ipsum dolor sit amet

;— Lorem ipsum dolor sit amet, consectetur adipiscing elit,
A : sed do eiusmod tempor incididunt ut labore et dolore

Lorem iseum 49 o1 it
sectetur adipiscng i,
o i

Loten tpeam dolor it et san= Lotem paum dolot 1 amet, san-
- sestetul ndipiecng ot sed dosi  sestetl adpiscing el sed do ei-
miticboe  Usmod vinod

Template application for
presentation
(grey logo version)

READ MORE

E——

M&u cho phdn thuyét trinh

fbdn logo mau xdm) ¢ . o
ﬁ,ég Lorem ipsum dolor sit

Lorem ipsum dolor sit amet, consec-
tetur adipiscing elit, sed do ei

BRAND IDENTITY GUIDELINES



VIRTUAL BACKGROUND/NEN AO

Basic meeting room for regu-
lar meetings. Target users are
all members of the corpora-
tion and partners

Phong hop co bdn danh cho cdc
cude hop théng thudng. D3 tugng
st dung Ia todn bé céng thanh vién
thudc tép dodn va cde déi tdc.

BRAND IDENTITY GUIDELINES

.

Scavi

<

B'LAO

Responsible Heort

corele v




VIRTUAL BACKGROUND/NEN AO

The popular meeting room is
for Scavi members, hosting
clients and partners of Scavi.

A mem f B'LAO

Phong hop phé bién danh cho cic |8 A it heat qaraks disectly to ansthen.
thanh vién Scavi, str dung dé tiép Without fittera.
khdch hang, ddi tac cta Scavi.

BRAND IDENTITY GUIDELINES



VIRTUAL BACKGROUND/NEN AO

S NO——1

The popular meeting room is
for Scavi members, hosting

clients and partners of Scavi. S(Z’VI

A member of B'LAO
Phéng hop phé bién danh cho cac [ A simple heart qaeaks divectly to anolher.
thanh vién Scavi, si dung dé tiép Without fltrers.
khdch hang, déi tdc cua Scavi.

BRAND IDENTITY GUIDELINES




VIRTUAL BACKGROUND/NEN AO

The premium meeting room is
reserved for members High

Commistee, and departments &
of B'Lao Group. : corele v

Phong hop cdp cao danh cho cdc
thanh vién Cao Uy, cdc phdng ban
thudc B'lao Group.

BRAND IDENTITY GUIDELINES



SCAVI'S GATE/CONG VAO SCAVI

The main gate leads to the
Scavi factory, serving com-
mercial purposes at the op-
erating location.

Cdng chinh ddn dén 16i vdo nha
may Scavi, phuc vu cho cdec mue
dich thuong maqi tai dia diém hoat
déng.

BRAND IDENTITY GUIDELINES



SCAVI'S GATE/CONG VAO SCAVI

The main gate leads to the
Scavi factory, serving com-
mercial purposes at the op-
erating location.

Cdng chinh ddn dén 16i vdo nha
may Scavi, phuc vu cho cdec mue
dich thuong maqi tai dia diém hoat
déng.

BRAND IDENTITY GUIDELINES



BUILDING - OFFICE DECOR IDEAS/Y TUGNG TRANG TRi TOA NHA - VAN PHONG

B'LAQ

Responsible Hery

BRAND IDENTITY GUIDELINES



BUILDING - OFFICE DECOR IDEAS/Y TUGONG TRANG TRi TOA NHA - VAN PHONG

|

BRAND IDENTITY GUIDELINES



STANDEE/BIEN QUANG CAO PUNG

Vertical standees are often
displayed in the lobby, so they
need to clearly show the - ~ 3
brand spirit. Active Sodid] & : | ACt'_Vei

Responsibllity, | Environnental
! Through Lifetiftied Responsibility

Education

r,ﬁ

Standee doc thudng dugc trung
bdy tai sdnh nén cdn thé hién ré
tinh thdn thuong hiéu.

— 1

|
|

BRAND IDENTITY GUIDELINES



COMPANY BUS/XE BUYT

The car is used to transport members
of the corporation. Use the logomark
pattern as the background for the
car.

Xe dugc diung dé dua ddn thanh
vién cta Tap doan. ST dung hog tidt
logomark lam nén cho xe.

- m(} B'LAO

corele v,

corelev.

MALEFIX /‘/m;uni{[ oréle

S
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COMPANY BUS/XE BUYT

The car is used to transport members
of the corporation. Use the logomark
pattern as the background for the
car.

Xe dugc dung dé dua dén thanh
vién cla Tap doan. SU dung hog tiét
logomark lam nén cho xe.

corelev.

t
:"ALEﬁX 7"/&5914”//[ orele
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COMPANY BUS/XE BUYT C AP DUNG CMo XEWME )

The caris used to transport members
of the corporation. Use the logomark
pattern os the background for the
car.

Xe duogc ding dé dua dén thanh
vién cla Tdp doan, Strdung hoa tiét
logomark lam nén cho xe.

Responsible Heart

coréle 74

l'l” fimmmm

AL

corele 174

MAI.EfIX //myar'l/r orele
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CAR/XE O TO

The car is used to transport
members of the corporation,
when meeting partners and
customers. Only use the logo
for the rear glass of the car,
simple, luxurious and not much
advertising.

Xe dugc ding dé dua dén cdc
thanh vién cla tap dodn, khi di gdp
déi tac, khdch hang. Chi st dung
logo cho phdn kinh sau cua xe, don
gian, sang trong va khéng mang
tinh chdt qudng cdo nhidu.

BRAND IDENTITY GUIDELINES



CAR/XE OTO

The car Is used to transport
important members of the
corporation, or—to—-transport
small-groups—of—employees
when meeting partners and
customers. Only use the logo
for the rear glass of the car,
simple, luxurious and not much
advertising.

Xe dugc dung dé dua dén céc
thanh vién quan—trong. cua t&p
doan, hodec—ding—-dua—-dén—cdée
nhém-nhén-vién-it ngudi khi di ggp
dél tée, khdch hang. Chi str dung
logo cho phan kinh sau cua xe, don
gién, sang trong va khéng mang
tinh ch&t qudng cdo nhiéu.

BRAND IDENTITY GUIDELINES



COMPANY KIT/B SAN PHAM CHAO MUNG

The strap has 2 versions: black and
white. Black version combined with
white negative logo. White version
combined with original logo.

Day deo cd 2 phién bdn den va trdng.
Bdn den két hap véi logo am ban mau
tréng. Ban trdng két hop vdi logo
nguyén bén.

BRAND IDENTITY GUIDELINES



COMPANY KIT/B SAN PHAM CHAO MUNG

¢ Lao €} 510
The member card is an important

item for each employee, so it only Vy, Huynh Ngoc Ha
needs to show the most basic and Communications Manager
necessary information. Includes 2 ID Number: 0123456
sides: image and personal Phone: 0937992503

information. O[O0
ETn

Thé thanh vién la vat dung quan trong 5%;@

cta méi thanh vién nén chi cdn thé hién [= .

cdc théng tin co ban cdn thiét nhdt. Bao

g6m 2 mdt: hinh dnh var cdc théng tin cd

nhan.

www.blaogroup.com

BRAND IDENTITY GUIDELINES



COMPANY KIT/B SAN PHAM CHAO MUNG

Cups include 2 color options.

Ly gém ¢d 2 lua chon vé mau sdc.

BRAND IDENTITY GUIDELINES



COMPANY KIT/B SAN PHAM CHAO MUNG

Qerao

THEEEHE

Notebooks dre  essential
items. The basic colors of
black and grey will make the
notebook more simple and
luxurious.

HEHTH

.
£
.

I

38 tay & vat dung cén thiét. Mau

sdc co bdn den va xdm sé Idm cudn

36 thém phdn don gidn ma sang
trong.

Lo

HHHE

.
t
.

B'LAO

Tesponibio Heart

TEHTELTE

N
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COMPANY KIT/B SAN PHAM CHAO MUNG

The umbrella’s main tone is black,
white logo, easy to use, simple
and luxurious.

Cdy du c6 tone chi dao Id mau den,
logo trdng,dé st dung, don gidn va sang
trong.
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BRAND IDENTITY GUIDELINES



COMPANY KIT/B SAN PHAM CHAO MUNG

The raincoat's main tone is gray,
black logo, easy to use, simple
and luxurious.

Ao mua cé tone cht dao la mau xam,
logo den,dé st dung, don gidn va sang
trong.

BRAND IDENTITY GUIDELINES
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Responsible Heart

BRAND IDENTITY GUIDELINES



